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U.S. light-vehicle sales (all manufacturers have reported)

Automaker Sept. 2009 Sept. 2008 Pct. chng. 9 month
2009

9 month
2008 Pct. chng.

BMW Group*19,205 18,543 4% 179,489 236,660 –24%
Chrysler
Group LLC 62,197 107,349 –42% 715,516 1,183,519 –40%

Daimler
AG** 17,814 20,575 –13% 147,969 195,626 –24%

Ford Motor
Co.*** 114,241 120,355 –5% 1,234,104 1,608,983 –23%

General
Motors**** 155,679 282,806 –45% 1,536,903 2,412,666 –36%

Honda
(American)† 77,229 96,626 –20% 884,136 1,180,583 –25%

Hyundai
Group†† 53,134 42,148 26% 580,787 565,752 3%

Isuzu – 258 –100% 165 4,189 –96%
Jaguar Land
Rover††† 3,106 3,591 –14% 27,059 13,948 94%

Maserati 130 199 –35% 948 1,928 –51%
Mazda 14,234 16,169 –12% 160,189 215,408 –26%
Mitsubishi 4,712 7,378 –36% 42,839 80,105 –47%
Nissan‡ 55,393 59,565 –7% 580,296 785,699 –26%
Porsche 1,581 1,458 8% 14,310 21,076 –32%
Subaru 14,593 14,491 1% 158,421 143,789 10%
Suzuki 1,861 4,083 –54% 33,525 74,517 –55%
Toyota‡‡ 126,015 144,260 –13% 1,296,422 1,793,304 –28%
VW‡‡‡ 24,698 24,879 –1% 220,292 243,371 –9%
Other
(estimate) 384 524 –27% 3,459 4,709 –27%

TOTAL 746,206 965,257 –23% 7,816,829 10,765,832 –27%

Numbers in this table are calculated by Automotive News based on actual monthly sales reported by the
manufacturers and may differ from numbers reported elsewhere.
Source: Automotive News Data Center
Note: Other includes estimates for Aston Martin, Ferrari, Lamborghini and Lotus
*Includes Mini and Rolls-Royce
**Includes Maybach, Mercedes-Benz and Smart
***Includes Jaguar and Land Rover (through May 31, 2008) and Volvo
****Includes Saab
†Includes Honda Division and Acura
††Includes Hyundai and Kia
†††Tata Motors includes Jaguar and Land Rover as of June 1, 2008
‡Includes Nissan Division and Infiniti
‡‡Includes Toyota Division, Lexus and Scion
‡‡‡Includes VW, Audi and Bentley
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GM, Chrysler drop more than 40%; Hyundai leads gainers
Chrissie Thompson
Automotive News | October 1, 2009 - 12:00 pm EST

The biggest automakers posted some of the sharpest U.S. sales declines in September as demand
dropped to its lowest level since April in the aftermath of the cash-for-clunkers program.

The seasonally adjusted annual sales rate was 9.51 million units. After thronging dealerships during the
government incentive and sending August demand to the year's high of 13.7 million, consumers backed off
in September, dropping the sales rate slightly below June's 9.55 million.

“I've been in the auto business for 39 years, and I've never seen a roller coaster year like this,” said Ken
Czubay, Ford Motor Co.'s vice president of U.S. marketing, sales and service.

Sales for General Motors Co. and Chrysler Group, both recovering from bankruptcy, plunged more than 40
percent, in line with analysts' forecasts. American Honda tumbled 20 percent and Toyota Motor Sales was
down 13 percent. Ford Motor Co. fell 5 percent after two straight months of year-over-year gains.

Other automakers advanced. BMW Group's 4 percent rise was its first since August 2008. Porsche rose 8
percent, its second straight monthly increase. Hyundai-Kia soared 26 percent, for its third straight monthly
gain.

Subaru rose 1 percent for its fourth straight increase. Subaru, up 10 percent for the year, and Hyundai-Kia,
up 3 percent, preserved their year-to-date improvements.

Industry sales fell to 746,206, down 23 percent compared with September 2008 and putting the nine-month
decline at 27 percent. August had marked the first year-over-year monthly gain since October 2007 and the
first month this year that sales topped 1 million units.

The Lehman effect

Percentage changes are now benefitting from comparisons to an industry that was starting to collapse a
year ago. September 2008 saw the fall of Lehman Brothers, an event that dragged the U.S. economy into
months of further turmoil. That month's seasonally adjusted annual sales rate fell to 12.2 million units, at
that time the lowest in 17 years.

"While we had some bright spots in September, it was still a challenging sales environment for the
industry," said Peter Fong, head of the Chrysler brand, in a statement. "We believe the remainder of 2009
will continue to be a challenge for the U.S. automotive market. Credit markets have thawed slightly but still
remain tight, and consumer confidence, as we saw in September, is tenuous."

Demand was weakest in the first half of the month, analysts said. The federal government's clunkers
program, which ended Aug. 24, had stifled September sales by draining inventories and pulling ahead
buyers who would have made their purchases later in the year, they said.

By the end of the month, automakers had built inventory to improve selection for shoppers, setting the
stage for a gradual improvement in sales through next year.

‘Payback' time

“We expected there'd be payback in the month of September due to cash for clunkers. We are past that
payback now,” said Mike DiGiovanni, GM's executive director of global market analysis.

“We won't be out of the woods for a while until the job market improves.”

Cars outsold trucks for the ninth straight month, making up 56 percent of September sales.

Ford's results included a second straight monthly gain in sales for F-series pickups. September's volume
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GM sales plunged 45 percent as it
attempted to recover from a
U.S.-steered bankruptcy.
Photo credit: Reuters

 

grew 4 percent from year-earlier levels. Ford released its redesigned version of the truck a year ago today.

GM's sales, on the other hand, included drops of more than 60 percent for its Chevrolet Silverado and
GMC Sierra full-sized pickups.

Hyundai-Kia gained off sales of the Kia Optima sedan, which more than tripled, and the Hyundai Elantra
sedan, which more than doubled.

Chrysler, GM, Honda and Nissan increased incentives from August levels, according to consumer auto site
Edmunds.com. Toyota, Hyundai and Ford reduced them. Chrysler's $3,819 in incentives per vehicle led
major automakers, well above the industry average of $2,557 per vehicle.

Edmunds.com includes interest rates, lease deals and rebates to dealers and consumers in its incentive
measurement.

Ford, GM perspective

Ford's decline compared with a 36 percent drop a year earlier. In that month, Ford's slide was the worst
among the five top-selling companies.

GM, by contrast, fell only 16 percent in September 2008, better than the industry slide of 27 percent. That
reflected in part gains from a late-August and early September employee-pricing discount in honor of the
company's 100th anniversary.

Chrysler benefited from a year-over-year comparison with September 2008, the first full month after its exit
from leasing. Its sales fell 33 percent that month. Nissan's decline also was diminished by comparisons to
last September, when its 37 percent tumble was the sharpest among the top six automakers.

Annual sales rates had remained at 27-year lows before July, drifting between 9.1 million and 9.9 million
units. In July, the federal government launched cash for clunkers. The program's offer of as much as
$4,500 for consumers who traded in gas guzzlers for new vehicles with better fuel efficiency pushed July
sales to an annual rate of 11.1 million units.

Amy Wilson and Jamie LaReau contributed to this report.
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